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| Semester B.C.L.S. /B.Com./ B.C.S.P/B.C.T.T.
Examination, December 2018
(CBCS Scheme)
COMMERCE
Marketing and Services Management

Time : 3 Hours Max. Marks : 70

Instruction : Answers should be either in English or Kannada.

SECTION - A

1. Answer any five of the following sub-questions. Each sub-question carries
two marks, (5%2=10)
CERYTHTTR T~ TIren evgor. J3 evd TI7 Q0 2087

a) What is product planning ?
s odeens womded 9
b) What is reference group ?
oo e0dead DordeRd 9
¢) Define Marketing.
I8 COROBOD) TR,
d) Give the meaning of Tele-marketing.
- amdazfag:‘odsaﬁi G FA.
e) List four P's of marketing mix.

dmdosbzgﬁo I ed T, BOBNVR) PR

P.T.0,
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fy Who is a travel agent ?
Zodres Dodren L0330 cdndy ?
@) What is packaging ?

ot #uﬁbﬁ womdeds 9

SECTION - B

Answer any three of the following questions. Each question carries six marks . (3x6=18)
813N cdnPoomcn 3 @ziﬁw’; LUZ04. T3 5‘_3,%?‘% 6 esoEnish.

2. State any six differences between goods and services.

At 5% easte SRS B ARy 202,

3. State the benefits of e-business.
G- FFH0T TOIREINT SOA.
4. What is the impact of socio-cultural factors on marketing decision ?

BT ReaF oy sed msnelE ~A0R3% ol DomRonive ?

5. Explain briefly the marketing mix of Hospital services.

e deod Aednd Sndogid 0 es Jodgen Lo,
il =% Bt

6. Explain briefly the different channels of distribution.
AT RN 0} om] mﬁrﬁdd;* ﬁo&ﬂmh W04
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SECTION - C

Answer any three of the following questions. Each question carries
fourteen marks. (3x14=42)
89N cdngmesds 3 @‘a}ﬁ@ﬁ SUBOR. TS ?.j%ﬁ 14 escznigh,

7. Define Pricing. Explain the different methods of pricing.
dodomal; a3, 2. W8 Andah 207 DRI, HFo.

8. Define Service. Explain the various types of Services.

Resiody T, am k. Aedod H0G DRI, 0%,

9. Elaborate the various approaches in the study of marketing.

SR0E FHoIRTAE e okss QT DFOR.

10. Explain the factors responsible for the growth of service sector in India.
tRoaend> Bee 380 Wi doncdsenra ﬂoﬁﬁ#@ Eain el Y

11. Explain the factors influencing on consumer behaviour.

ebyipenod SZrsod el Pews weddss ey, DOR.
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| Semester B.Com. Examination, Nov./Dec. 2018
(CBCS) (F + R) (2014-15 and Onwards)
COMMERCE
Paper - 1.5 : Marketing and Services Management

Time : 3 Hours Max. Marks : 70

Instruction : Answer should be written either in English or Kannada.
SECTION-A
1. Answer any five of the following sub-questions. Each sub-question carries

two marks. (5%2=10)

a) What is tele-marketing ?

b) Give the meaning of retailing.

c) State the meaning of consumer behaviour.

d) What do you mean by psychological pricing ?

e) tht_ is meant by physical distribution ?

f) Stata: any four components of service marketing mix.

g) Define tourism.

SECTION-B

Answer any three of the following questions. Each question carries
six marks. {3x6=18)

2. State any six goals of marketing.

3. Explain briefly the personal factors of consumer behaviour,

i =Y

. Explain briefly the stages in the product development.

(4]

. Briefly explain the steps in building a service blue print,

<

. State the significance of health care services.

P.T.O.
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SECTION-C

Answer any three of the following questions. Each question carries
fourteen marks. (3x14=42)

7. Briefly explain the recent trends in marketing.

8. Explain the bases of market segmentation.

9. Explain briefly the various channels of distribution.
10. Discuss the different types of services,

11. Discuss the marketing mix of educational services.
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| Semester B.Com. Examination, November/December 2017

(CBCS) (F+R) (2014-15 and Onwards)

COMMERCE

1.5 : Marketing and Services Management

Time : 3 Hours

Max. Marks : 70

Instruction : Answer should be written either in English or Kannada.

SECTION-A

1. Answerany five sub-questions. Each sub-question carries two marks. (5x2=10)

Answerany three questions. Each question carries six marks.

2.

3.

a) What is market ?

b) What is greeh marketing ?

¢) What is market segmentation ?
d) What is consumer behaviour ?
e) Give the meaning of product.
f) What is service market ?

g) What is tourism marketing ?

SECTION-B

State any six characteristics of marketing.
Explain the models of e-business.

Explain the objectives of pricing.

State the essentials of good brand.

Describe the service process. ~

(3%x6=18)

P.T.O.
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SECTION-C

Answer any three questions. Each question carries fourteen marks. (3x14=42)

N

Explain the functions of marketing.

®

Explain the bases for market segmentation.
9. Explain the stages involved in new product development,
10. Define services. Explain the characteristics of services.
11. Explain the characteristics and economic significance of tourism.
#a;cs SoR)
QTN — &

1. 818N ey oEBn 5 e BInon T WB0000. T3 @’%ﬁ 2 908N, (5x2=10)
a) mdﬁ% DOTITE 9
b) BT B 0RVE wor3Bemy 9
c) mw&g PLBETED DB 9
d) edyirenod S8 QOTTED 9
e) NVIF D0TSed
f) Zees mdﬁ&z QOTBE 9
0) gmmeqm mdmg OB 9

QYPWIN— 29
B3 39NS AR TOTT Sowwdd TBrert wgon. 8 T 30 908y, (3x6=18)
2. BRoOK TSI AT 53 maogmvag &R

3. 2-JImosRREons; amon,



OO 0 3

B89N atnmEce Seth FERer egon. B 114 eosreb.
7.
8.
9.

10.

11

233 Ao T wdgéﬁ@é@ QO
200 0T OB VTN, SR

R T 030D DTOR.

NFn—2

BIRTIBE BoORF NI, DeIOR.

RRBOTE, WNFeFOEITS STITNFR, DFORD.

B 0B 3R Todood BoBRYR) DFORO.
RSN’ TEBI), AR, RSN OFLANTR), DTOR.

TBEORAETITOT OFLINTD B3 SPFE 0B, DFOR.

SN-453

(3)(1 4=42)
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| Semester B.Com. Examination, November/December 2016
(CBCS) (F + R)
(2014 - 15 & Onwards)
COMMERCE
1.5 : Marketing and Services Mlanagement

Time : 3 Hours Max. Marks : 70
Instruction : Answer should be written either in English or Kannada.

SECTION - A

Answer any five of the following questions. Each question carries two marks.
(5%2 =10)
1. a) What is market ?

Eﬁmdoéé\z ROBTE ?

b) Whatis consumer behaviour ?
MBS TS 0B 2

c) Write any two elements of marketing-mix.

R0 T 03003 é)asgsaddgt BRBRAPRES 0D woéﬁ@aﬁg{ WTOWD.
d) What is service-mix ?

Rz Q060 D0TITER 9
e) Whois a Travel Agent ?

ToedTs BRP 0TS 0333 9

f) Write any two models of E-Business.
Q- aga’)aadd CINYTRT3R T@ED mdamf@( 0TV,

9) Expand the following :
%@dﬂéa@mf@{ RO
a) FCI b) PDS

P.T.O.
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SECTION-B

Answer any three of the following questions. Each question carries six marks.

2

(3%6 =18)
State any six objectives of Marketing.

B CsRIDECD IR 0 QUTEBTR), OO,

Explain the stages in product development.
m@ﬁ @zpwoc?pojo TSN, QO

Describe the services process.
ez B o300, QWO

Explain the promotion-mix.
BRBES0 QT £, DFOR-

What are the essentials of a good qualities of a salesman ?
oBBR, ¢ 00083 B30I TUeTT ﬁdofoéﬁ RO CONTIRR) ?

SECTION-C

Answerany three of the following questions. Each question carries fourteen marks.

7.

8.

10.

11.

(3x14 = 42)

Explain the approaches to the study of Marketing.
0TS W03 saﬂ\_gd @cgsodaﬁd &)@mﬁa&l QRO

What are external macro environmental forces ? Explain.
é)moa?g WORTT Woee TS WeBH m'&; 203RFIT)R) ? WO,

What is product planning ? Describe the factors influencing product planning.
VBT, 03Rewd PomTeRd ? LUBS 03 EzRODEOT TS TP WETE L0BNTR, DTOR.

Explain briefly, the significance of Tourism.
BoRR RO BoBI,[ HogHamon QO

Explain different types of services.
QNG De0 ﬁeﬁr{@a@‘&)aﬁb%.
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I Semester B.Com. Examination, Nov./Dec. 2015
COMMERCE
(CBCS) (F+R) (2014-15 and Onwards)
1.5 : Marketing and Services Management

Time : 3 Hours Max. Marks : 70

Instruction : Answer should be written either in English or in Kannada.

SECTION-A
Answer any five of the following sub-questions. Each question carries
two marks : (5%x2=10)
1. a) What is a Market ?
TRTIBE| 20T

b) What is meant by Relationship Marketing ?
ROWOT &YB 00RINE DOTTERD ?

c) Give the meaning of ‘Marketing Environment'.
$98,0008008 TWORT’ QWS LT 9.

d) What is Product-Mix ?
BRY QT2 DOTTE 9

e) What is Service Mix ?
R0 0T 0TBER ?

f) Whatis meant by Market Segmentation ?
TRTBE, BeFBTED 0BT

g) Whatis Social Marketing Concept ?
RO 5380008008 TOYDRS OB ?

SECTION-B
Answer any three of the following questions. Each question carries
six marks : (3x6=18)
2. What are the requisites of sound market segmentation ? -
efdraer\:yid a’mdo%@% dherﬁdwﬁi en’%md 903N o3ReE) ?
3. Distinguish between advertising and personal selling.

DY onXTatn) 202 efg,odo_fgé d:aoauar% Q3T qsa%xmfa% 393,
P.T.O.
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4.

Describe the Service Process.
Rz B3 030030, DO

- Explain the impact of socio-cultural environment on marketing decisions.

SY8,000R06E Dearodone ded m&aﬁi—moﬁﬁéf TORTT TOFTRNGE ?

Write short notes on ‘Selling Concept’ and ‘Marketing Concept'.
‘BRI VORI’ T ‘98,00R0E TOYRRS’ Wi, LT3 WICWO.

SECTION-C
Answer any three of the following questions. Each question carries
fourteen marks : (3x14=42)
Define Product Planning. Describe the factors Influencing Product Planning.

iy

10.

11.

VB 036 0TBERD P LB 0deRRRTOD Hoed TR Lesw ©0BRIR) DFOR.

Explain the different types of services.
G ﬂedm}ai;* QTOR.

Explain the bases of market-segmentation.
008, RNeF 3T e:smdm?&d QTOR.

What is promotion ? Explain its significance.
BRSFS D0T3ER ? T do&%&idoﬂ QWO

Explain the approaches to the study of marketing.
SIBONRBOR ITL0NTE DPOSNFI), DO
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I Semester B.Com. Examination, Nov./Dec. 2015
COMMERCE
(CBCS) (F+R) (2014-15 and Onwards)
1.5 : Marketing and Services Management

Time : 3 Hours Max. Marks : 70

Instruction : Answer should be written either in English or in Kannada.

SECTION-A
Answer any five of the following sub-questions. Each question carries
two marks : (5%2=10)
1. a) What is a Market ?
mm&:i QOTTE ?

b) Whatis meant by Relationship Marketing ?
ROWOTS EIBOWRINE DT3RO ?

c¢) Give the meaning of ‘Marketing Environment'.
238,000R06)8 TWORT’ AT BWE VR

d) Whatis Product-Mix ?
BRQ AT DOTIE 9

e) What is Service Mix ?
R0 Q00 0TTERO ?

f) Whatis meant by Market Segmentation ?
TRTIBE, BNeFBTeD TSR ?

g) Whatis Social Marketing Concept ?
AT B 0RINE TOYRRS DOTBERD 9

SECTION-B
Answer any three of the following questions. Each question carries
six marks : (3x6=18)
2. What are the requisites of sound market segmentation ? -
tﬁdraergﬁd mdoﬁ’é:i wﬁerﬁdmg eﬂr{%md 2031 AR ?

3. Distinguish between advertising and personal selling.

L0 308 53,0048 TROOLIBR, ATE FFARIR) SR,
P.T.O.
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4.

Describe the Service Process.
B{ov) @_@o&o&a&q QIO

. Explain the impact of socio-cultural environment on marketing decisions.

YT ORIDE Do o3 eoees ma&mﬁé—moﬁ@éﬁ TORTT TOTTINDEI 7

Write short notes on ‘Selling Concept’ and ‘Marketing Concept'.
‘TBRTLT TOLRTS ' I ‘&8 00RE TOLRTI ' 27}, £53e3 WSCWO.

SECTION-C

Answer any three of the following questions. Each question carries
fourteen marks : (3x14=42)

7.

10.

11,

Define Product Planning. Describe the factors Influencing Product Planning.
g3 odpens QOTTE0 ? wéﬁ c3Ree3RB00) 30ee FES LB LOBNYRY, DSOR.

Explain the different types of services.

FAA ﬂeﬁﬁva’% QTOR.

Explain the bases of market-segmentation.
BRTBE SINer3TeoT wmdﬁ#ﬁg{ QROR.
What is promotion ? Explain its significance.
DRSS R0TEE ? T OB T, DeTOR.

Explain the approaches to the study of marketing.
$IB,00RODBOR T3 0DIT DERSRT VSO
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| Semester B.Com. Examination, Nov. /Dec. 2014
(CBCS) (Freshers)(2014-15 & Onwards)
COMMERCE
1.5 Marketing and Service Management

Time : 3 Hours Max. Marks : 70

Instruction : Answer should be written either in English or Kannada.

SECTION-A

Answer any five of the following questions. Each question carries two marks.
(5x2=10)

1. a) Whatis Relationship Marketing ?
AOWOE &B0DIRINT 0TI 9
b) State any two components of political environment.
3N TITTR T T3 BWORT mqﬁ%ﬁ#&i R,
c¢) Define ConsumerBehaviour.
RN SIFSODR) 759,37
d) Whatis Branding ?
00T, TIBIRT D0TBED ?
e) Define Service.
ReS0DR) 35,509,
f) Whois a Travel Agent ?
03969 QO3RN 0TS 03T ?
g) Define Marketing.
DBCARODFOIR), 5 IRR.

P.T.O.




SN - 577 [T OO

SECTION-B

Answer any three of the following questions. Each question carries six marks.
(3x6=18)

2. State any six objectives of Marketing.
B 00RDE * 03 LT YVBEBNTR) 20
" 3. How does Technological Environment influence Marketing ?
: 30;93233@3 TORT IBOWRVTOD reeS B TWTossass et deds ?
4., Briefly explain the various stages in product development.
eméﬁ eﬁ?pag)cz)ojo ARG mzmssi RogZemon SR
5. State the merits of Personal Selling.
0083 RTNE @aﬁomoér{@édi RoBTamoN SPR.

6. Differentiate between Products and Services.
RTBIMED dozb_o RN SN dg@mﬁrﬁe& 2

« SECTION-C

Answer any three of the following questions. Each question carriesfourteen
marks. (3x14 =42)

7. Explain the functions of Marketing.
BT T 3N FODFNES, D[OR.

8. Explain the basis for Market Segmentation.
0908, WNFEFTERT STRTRTR DFOR.

9. What is Product Life Cycle ? Explain the various stages in Product life cycle.
TR WeBSTWEHOTTERD 7 HRY WEBSWFT DG TOBRIR), DBOR.

10. Explain the factors responsible for the growth of service sector in India.
PRTIE B30 B3 LTI WONEIRTONS OBNI) DTOR.

11. What is Promotion ? Explain its significance.
Te3ed8 0B 9 LT FoBE B, DFOR.



